
JON W.  

CREATIVE

SERVICES

"Jon's approach to graphic design is edgy and modern, with a elegant twist.
He has the ability to take your vision and make it a reality.  A pleasure to work with!"

                                                        -- Alissa Huber, iStik, Inc

I redesigned the istick packaging which included creating
a realistic illustration of the Ipod for the demo insert.



CREATIVE

SERVICESWEB DESIGN JON W.  

These are recent websites I’ve designed.

Click the images below for a links to the live websites.

http://www.otheosnetwork.com
http://www.cortisilmdx.com
http://www.managedsolution.com
http://www.theyardsd.com
http://www.jonwesleydj.com
http://www.bettinatime.com


CREATIVE

SERVICESLOGOS/BRANDS JON W.  

CONTINUUM CARE
Intervention Services

ONARAM

 recovery centers

CLOUD

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

http://jwecreative.com/jon-ewell-logo-designer/


CARTOON ILLUSTRATION
JON W.  

CREATIVE

SERVICES

VARIOUS CARTOON STYLES DONE IN PHOTOSHOP
AND USING THE PROCREATE APP ON THE IPAD.



ILLUSTRATION
JON W.  

CREATIVE

SERVICES

VARIOUS CARTOON STYLE S DONE IN PHOTOSHOP
AND USING THE PROCREATE APP ON THE IPAD.



CREATIVE

SERVICESILLUSTRATION/CHARACTER DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

http://jwecreative.com/jon-w-ewell-illustrator/


CREATIVE

SERVICESILLUSTRATION/CHARACTER DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

GUY

GUY

http://jwecreative.com/jon-w-ewell-character-designs/


CREATIVE

SERVICESICON/INFO GRAPHIC DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

DATA BACKUP PROCESS

INTERNET

On-Site
NAS Device

Server

Desktop / Laptop

Firewall Firewall

O!-Site Data Center

F re

 W k

O

CONTENT MATRIX

SHARE
GET SOCIAL, SHARE STUFF,
GO MOBILE

ORGANIZE
TRACK PROJECTS, CONNECT
TEAMS, STORE & SYNC DOCS

MANAGE
MANAGE COSTS, MANAGE
RISK, MANAGE YOUR TIME

DISCOVER
FIND EXPERTS, DISCOVER
INSIGHTS, FIND WHAT
YOU NEED

2013

http://jwecreative.com/jon-w-ewell-infographics/


CREATIVE

SERVICESINFO-GRAPHIC/ICON ILLUSTRATION/FLAT DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

W

!!

http://jwecreative.com/jon-w-ewell-infographics/


CREATIVE

SERVICES

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  SKETCHUP/3D/PHOTOSHOP/ILLUSTRATION 

http://jwecreative.com/jon-w-ewell-sketchup-designer/


CREATIVE

SERVICES

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  SKETCHUP/3D/PHOTOSHOP/ILLUSTRATION 

Front-facing view, line art with spot color and detail views.

http://jwecreative.com/jon-w-ewell-sketchup-designer/


CREATIVE

SERVICESSKETCHUP/3D/PHOTOSHOP/ILLUSTRATION 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

http://jwecreative.com/jon-w-ewell-sketchup-designer/


CREATIVE

SERVICESSKETCHUP/3D/PHOTOSHOP/ILLUSTRATION 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

http://jwecreative.com/jon-w-ewell-sketchup-designer/


CREATIVE

SERVICEST-SHIRT ILLUSTRATIONS JON W.  

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

http://jwecreative.com/jon-w-ewell-tshirt-designer/


Introducing the Gamesa Kids portfolio,
just in time for Back to School

New Gamesa Kids Portfolio

Objective:

� Obtain distribution of the entire Gamesa Kids

Product Line at key retailers (including new

points of distribution and new sku – Chokis)

� Create excitement and gain support amongst

retailers for the new Gamesa Kids Product Line

� Generate awareness, excitement and trial of

Gamesa’s Kids Product Line amongst Hispanic

households with kids ages 6-12

      [1

st

 – 6

th

 graders]

� Create connection with and demand from

Hispanic kids ages 6-12 [1

st

 – 6

th

 graders]

As our core consumers acculturate, mainstream cookies
become more relevant while Gamesa penetration and buy
rate decline. (Nielsen LA Panel Ending 12/31/05)

More than half of the Pre Window HH in LA are not buying
Gamesa. Therefore kids in these HH are not growing up with
GAMESA.

Kids typically drive the cookie purchase; but as these kids
grow up, they eat less and less Gamesa. Moms are
purchasing other brands because Gamesa is not kids
requested.

For Hispanic moms it is important to pass on their
traditions. Food plays a key role, but when it comes to
snacking kids do NOT gravitate to Hispanic brands.

Lack of Gamesa’s packaging design appeal and lack of
awareness are key barriers to connecting with Hispanic
kids.

Gamesa brand itself is not enough to create an emotional
connection with our future consumers. We need to create
the total “package” experience.

Business

Opportunity

Consumer Fit

A Fun and Delicious Way to Connect
with Hispanic Kids

Increase brand penetration and buy rate among Hispanic HH.

Establish a long term emotional connection with kids and
strengthen the power of the Gamesa brand equity.

Make Gamesa a kid requested cookie brand.

Objective:

Re-engage

the lost

Consumer

Kids Drive Cookie Consumption in
Hispanic HH

� Cookie penetration index for HH without
kids is 67, while penetration index for HH

with kids is 118.

� Hispanic HH are larger and younger than

Anglo families…and they all love

cookies.

Creating Impactful Packaging that
Talks to Kids

� Kids connect with images that better

relate to their daily lives. Packaging that

creates that connection scores high with

kids.

� Gamesa is refreshing its package

designs to increase appeal to kids, with

characters and images that are modern,

active, and approachable.

Timing

� P6W1 US warehouse

New Package Designs That Better
Connect with Moms and Kids

Current Design

New Design

NO CHANGES 
IN UPC, SPECS OR  FORMULATION

Program Overview

� Use the Back to School time frame to launch the NEW Gamesa Kids Product

Line

� Use the new Kids Line “product story” to create “new news and noise” for

Gamesa among retailers

� Leverage the new Kids Line product packaging along with a strong Back To

School promotional plan to secure product placement:

– Permanent in-line space for all SKU’s - ideally merchandise the

entire line together and at kid-friendly eye level

– Encourage/seek incremental display activity (islands,  pallets,

side-stacks and saddlebacks)

� Leverage retailer advertising vehicles (i.e. ad circulars) to communicate new line

to consumers (Hispanic Moms)

� Allow characters to live “beyond the box”

What’s in it for the Stores

� Promotion will be supported by eye-catching, unique in-store displays in the

shape of giant lunch boxes, saddleback displays, posters, shelf talkers, and

danglers.

� Promotion being offered to consumer is “Buy one box of Gamesa cookies and

get 50 cents off a second box.”

� “FREE” back to school gift for kids (may be a book cover, stickers, poster, etc.

Final offer TBD) featuring the new line of Gamesa characters that will be

available on the island displays as an external tear pad.

Timeframe:

In market 7/30/07 - 9/22/07 (8 weeks)

Promotional Launch

Poniendo diversión en tu lonche sales kit

� A “lunch box” sales kit will be created to educate

and excite the retailer on the launch of the new

Gamesa Kids Line product packaging

� Break through the clutter of “everyday” sales

materials

� Every kit will include:

– Sales Sheet explaining “why the

new Gamesa Kids Line” and

introducing all the product skus

(includes pictures of product

packaging) as well as a description

of the Back To School promotional

program and elements.

– Let them try the products (single-

serving samples)

� Chokis is a new great taste,

try it for the first time

� Re-discover the great taste

of Mamut or Arcoiris

– 1,250 kits total will be created.

Quantities per account/sales

representative TBD.

How to Excite the Retailer

Artwork not final,

for illustrative purposes only.

Generate excitement and buzz among the store

personnel:

� Store personnel will be given a FREE Gamesa cookie product

voucher as a “thank you” from Gamesa

� Have them taste the products themselves!

� Store personnel become brand ambassadors/supporters for

Gamesa

How it works:

� 200 stores will be selected to participate

� Each store will be given 50 FREE Gamesa cookie vouchers

      (ie: Chokis box) redeemable at the store

� Store personnel will be given vouchers through their paychecks

or at store level through internal headquarter mail system

Getting Store Personnel Excited

Overview:

� In store displays and Point of Sale

materials communicating the Gamesa

Back to School Promotion and

generating strong levels of purchase

interest and consumer interaction.

What’s in it for the Stores:

� Strong consumer interest in receiving

FREE gift and coupons.

� The store is able to present their

consumers with a program that is

unique in the marketplace.

� Attractive In-Store Display Units and

POS materials that generate

excitement with consumers and

provide a fun shopping experience for

moms and their kids.

Program Elements:

� Impressive “lunchbox” of Gamesa

Cookies with Gamesa characters

Island Display that brings the

promotion to life in a fun way

� Saddlebacks, posters, shelf talkers,

and danglers that will be Gamesa-

branded to communicate the

promotional campaign

Point of Sale Materials

Program Overview

� Moms will receive valuable discounts

(via coupons) on all Gamesa’s Kids

Line Products

� Kids will receive free gift (may be a

book cover, stickers, poster, etc; final

offer TBD) featuring the new line of

Gamesa characters that will be

available on the island displays as an

external tear pad to generate

excitement and enhance the

shopping experience

What’s in it for the Stores

� Strong sales for Gamesa products,

from attractive discounts (50 cent

Coupons).

� Free gift to kids that generate high

levels of interest and interaction with

Gamesa’s Kid products.

Participating Products

� Arcoiris, Chokis, Lonchera,  Mamut,

Animalitos

Exciting The Consumer

Active Sampling:

Put fun in the top retail locations!

� Bring the brand to life and connect with

kids and moms at retail

� One character mascot and Gamesa

Brand Ambassador at each event

� Product sampling

� Consumer education/awareness

� Buy Now Incentive (with premium)

� Requires minimum pallet commitment

from retailer - For largest retailers only

and on busiest store traffic days:  Exact

schedule and markets TBD. Currently

125 in store event days available.

Passive Sampling:

� Over 140,000 Hispanic Households in

Los Angeles will receive a FREE

Gamesa cookie sample at their front

door.

� Great opportunity to introduce the new

kids line to our target consumers.

� Sample may  include an incentive to

drive consumers to their local store to

purchase Gamesa (ie: coupon in the

sample). Exact offer TBD.

Consumer Sampling: Active & Passive

Last year’s Easter bunny promotion.

JON W.  
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Pierce Targets provides a new 
approach to the shooting industry.  
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Old Technology

 
 

The old paper-covered targets do not last long.

 
 

New Self-Healing Corners Old Wood Corners

Holes left by an M-16
round after self-healing

 
 

Old Target and Backer

New Target
pre-printed, all weather, one piece

  target and self-healing frame

Easy to assemble!

 
 

Pierce Target Systems
vs. The Competition

The key differentiators over the competition are:
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General Bowden with Dennis Pierce

In an effort to create superior technology, 
Mr. Pierce works hand-in-hand with 
highly-experienced soldiers in charge of 
shooting ranges to ensure that the target 
system is world-class and that it meets 
the high expectations of the U.S. Military.

 
 

Office: 760.466.2292
Cell: 760.807.9630
Fax:760.466-2298

E-mail: dennis@piercetargets.com

www.piercetargets.com
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Military Testing and Feedback

 
 

A Powerpoint  Sa les  Deck created for  P ierce  Targets .  A  company that  pr inted
large format ,  coroplast  targets  for  the  mi l i tary .

I  a lso  des igned their  logo,  website  and a l l  other  pr int  col latera l .

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  T H E  W E B S I T E.

http://jwecreative.com


JON W.  



CREATIVE

SERVICESCONCEPT ART/MURAL DESIGN JON W.  

C L I C K  H E R E  TO  V I E W  M O R E  CO N C E P T  D E S I G N S  O N  T H E  W E B S I T E.

http://jwecreative.com/jon-w-ewell-concept-art/


CREATIVE

SERVICESLARGE FORMAT/VEHICLE WRAP DESIGN JON W.  

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  T H E  W E B S I T E.

http://jwecreative.com/2013/07/24/reliant-case-study/


CREATIVE

SERVICESLARGE FORMAT / VEHICLE WRAP DESIGN JON W.  

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  T H E  W E B S I T E.

http://jwecreative.com/2013/07/24/reliant-case-study/


CREATIVE

SERVICESCONCEPT DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

http://jwecreative.com/jon-w-ewell-concept-art/


CREATIVE

SERVICESPRINT DESIGN 

T H E  S K I N  R E VO LU T I O N  B R O C H U R E  D E S I G N

JON W.  

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  T H E  W E B S I T E.

http://jwecreative.com/2013/07/24/the-skin-revolution-case-study/


CREATIVE

SERVICES

Custom digital illustration and photo collage for a music eventBUSINESS CARDS
JON W.  

3749 Park Blvd (corner of Robinson)-Hillcrest-San Diego, CA 92103
www.groovyrecords.biz | Email: groovyrecords@att.net

San Diego's Best Selection Of Used LP's, CD's, DVD's, etc!

Jazz, Soul, Funk, Rock,
Reggae, Disco, Punk,
Indie, Hip Hop, Latin,
& More!

BUY/SELL/TRADE

Hours: Tues To Sat
11am-6pm/Sun 12pm-5pmTel # 619-732-6737 (RECORDS)

San Diego's Best Selection Of Used LP's, CD's, DVD's, etc!

Steve Kader
Owner
Steve Kader
Owner

Jeff Spencer

jeff.spencer@tvmagic.tv
Phone 858.650.3155 X 279
Fax 858.650.3158

8112 Engineer Road
San Diego, CA 92111
www.tvmagic.tv

Mobile 520.979.7462

Design Engineer



JON W.  

EMAIL/INTERACTIVE DESIGN



CREATIVE

SERVICESEMAIL DESIGN 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

http://jwecreative.com/2013/07/24/managed-solution-case-study/


CREATIVE

SERVICESPRINT DESIGN/PRODUCTION/PACKAGE DESIGN 

CO R T I S I L M DX ™    PAC K AG E  D E S I G N / P H OTO G R A P HY / R E TO U C H I N G

For this project I redesigned the
logos for the product and the
parent company. I also designed
a website, print collateral, large-
format banners and the packaging,
I also shot and retouched the
product photography.

JON W.  

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  M Y  W E B S I T E.

This is an example of the
complete creative services that
I offer. 

http://jwecreative.com/2013/07/24/moko-thera-case-study/


CREATIVE

SERVICESPRINT DESIGN/PRODUCTION/PACKAGE DESIGN 

CO R T I S I L M DX ™    B R O C H U R E / O R D E R  F O R M / E M A I L  D E S I G N S

JON W.  

C L I C K  H E R E  TO  V I E W  T H E  C A S E  S T U DY  O N  T H E  W E B S I T E.

Practice Name

Physician Name     Tax ID#     Expr.

Address

City       State     Zip

Contact      Acct. No.         New Account

Phone                  Fax                          E-mail

Corti
HYDROCORTISONE 1% SILICONE GEL

Vista, CA 92081www.cortisilmdx.com

QUANTITYITEM CASE PRICE
(12 Units)

PRICE
(Per Unit)

CortiSilTMMDX Topical Anti-Itch Scar Gel   (30g)                 $588            $49

Method of Payment           Mastercard              Visa              Discover              American Express             Other

Credit Card No.                                    Exp. Date

Name on Card       Signature

Special Instructions

Order Form
Fax Order to:  1-760 - 477- 6075
Date:
Sales Rep:
Phone Number:

We are pleased to announce that we now offer CortiSilMDX™ 
a Scar gel to Optimize your Post-Surgical results. CortiSilMDX™ 

is exclusive to physicians and cannot be found at stores or the 
internet.

If you are planning for a surgical procedure or have a previous 
scar you are concerned about, you should inquire about
CortiSilMDX™ as it Optimizes Post-Surgical Results.

With a cosmetic elegance never before seen in the scar treat-
ment market, CortiSilMDX™ glides on silky smooth and dries 
quickly with no odor. CortiSilMDX™ is soothing to the scar tissue 
and easy to use.

Corti
HYDROCORTISONE 1% SILICONE GEL

www.cortisilmdx.com

How can CortiSilMDX™ help?
�4PUPTPaL�[OL�0UÅHTTH[VY`�HUK�P[JO`�Z`TW[VTZ�VM
  scars while your body heals
�4H`�PTWYV]L�HUK�YLK\JL�[OL�HWWLHYHUJL�VM�ZJHYZ
�4H`�YLK\JL�[OL�YLKULZZ�VY�KPZJVSVYH[PVU�VM�ZJHYZ
]VLZ�VU�ZPSR`�ZTVV[O�[V�PUJYLHZL�JVTWSPHUJL�HUK�JVTMVY.�

  Get 

10% off
your first order during
the month of April

  Get 

10% off
your first order during
the month of April OPTIMIZE POST SURGICAL RESULTS

Corti
HYDROCORTISONE 1% SILICONE GEL

Corti
HYDROCORTISONE 1% SILICONE GEL

THE PHYSICIAN EXCLUSIVE
SCAR GEL

CortiHYDROCORTISONE 1% SILICONE GEL

http://jwecreative.com/2013/07/24/moko-thera-case-study/


DESIGN / PACKAGING
JON W.  

CREATIVE

SERVICES

"Jon's approach to graphic design is edgy and modern, with a elegant twist.
He has the ability to take your vision and make it a reality.  A pleasure to work with!"

                                                        -- Alissa Huber, iStik, Inc

I redesigned the istick packaging which included creating
a realistic illustration of the Ipod for the demo insert.



CREATIVE

SERVICESVECTOR ILLUSTRATION 

C L I C K  H E R E  TO  S E E  M O R E  O N  T H E  W E B S I T E :  J W E C R E AT I V E. CO M

JON W.  

GUY



CREATIVE

SERVICESPRINT DESIGN / PRODUCTION 

Graphic  des ign and produc t ion des ign for  S ony Produc ts  contrac ted by  an agenc y.

I was involved with the initial
design from concepts through
the approval process. I was
also involved in building
mechanicals for production.

JON W.  



con

Celebra y Ahorra

$5,000$5,000
Podrias Ganar

$5 en Cupones (Pagina 6)
$5 en Cupones (Pagina 6)(Detalles pagina 5)

En el mes de la Herencia Hispana

Pasa tus tradiciones
con NESTLE

Encuentra recetas fáAciles adentro

Es nuestro mes y 
queremos celebrar 
como mas nos gusta: 
 comiendo!

!

Chef Lorena Garcia
Chef de Cocinando con Nestlé

Y PODRîiAS GANAR $5,000
y salir en Univision.

O UNO DE LOS OTROS                 PRIMEROS PREMIOS *500
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CONSEJO:

Pasa Tus Tradiciones con nestle...

*PARA DETALLES COMPLETOS, POR FAVOR VISITA LA PÁGINA 5*PARA DETALLES COMPLETOS, POR FAVOR VISITA LA PÁGINA 5

LA TRADICION DEL

MOLE DE LA
Abuelita

ESPOLVOREA  2 cucharaditas de caldo sobre el pollo.

CALIENTA  el aceite en una sartén grande a fuego medioalto.  Cocina el pollo dándole la 
vuelta frecuentemente de 4 a 6 minutos o hasta que esté dorado por todos los lados.  Retira 
del la sartén.

PON  el agua caliente y las 4 cucharaditas restantes del caldo en una olla grande y mezcla bien.  
Agrega el mole y mezcla hasta que se disuelva.  Agrega el chocolate Abuelita y calienta a 
temperatura baja durante 3 minutos o hasta que el chocolate se disuelva.  Agrega el pollo y 
sigue cociendo a temperatura baja durante 20 minutos o hasta que el pollo este cocido.  Sirve 
el pollo mole rociado con media crema y espolvoreado con ajonjolí.

(Rinde 8 porciones)

6 cucharaditas de MAGGI ®  Caldo Sabor a
   Pollo Granulado, uso dividido
1 (3 a 4 libras) de pollo entero, sin la piel y   
   cortado en piezas
2 cucharadas de aceite vegetal
4 tazas de agua caliente
1 jarra (8.25 onzas) de mole preparado 
1/2 taza de ABUELITA de NESTLÉ ®

   Granulado Sabor Chocolate
Media Crema NESTLÉ ®

Ajonjolí tostado

¡Bienvenidos!  Como ustedes saben, este mes reconocemos las 
contribuciones que los Hispanos han hecho a la cultura y el 
progreso de los Estados Unidos de America y a nuestra 
herencia Hispana.
 Las marcas NESTLÉ ®  son una parte integral de la cultura 
Hispana.  NESTLÉ ® ha sido parte de los hogares Hispanos
por varias generaciones, ayudando a mantener y pasar la 
tradiciones de esos exquisitos platillos típicos.  Durante este 
mes, te invitamos a celebrar tu herencia pasando tus 
tradiciones a traves de la comida.  Para ayudarte, creamos 
esta mini revista con recetas tradicionales, fáciles de
preparar y cupones para los productos NESTLÉ ®  que necesites.
 Comparte con nosotros como estas pasando tus tradiciones 
de la cocina, y tendrás la oportunidad de ganar $5,000 y salir 
en Univision o de ganar uno de los otros 500 premios 
adicionales.  Además, si eres una de las primeras 4,000 
personas que comparta como estas pasando tu tradición, 
recibirás un paquete de 8 tabletas de caldo de pollo MAGGI ® .
 ¡Así que comparte con NESTLÉ ®  como estas pasando tu 
tradición de la cocina y empieza a cocinar esos deliciosos 
platillos tradicionales que le encantaran a toda tu familia!
¡Buen provecho!

Para !jar el dulce del mole, añade
ABUELITA Granulado hacia el !nal
de la preparación.

(Rinde 8 porciones)

8 chiles anchos secos deshidratados en agua
   caliente, escurridos y sin semillas
1 1/2 tazas de agua 
2 paquetes (3.98 onzas cada uno) de MAGGI ®  Sofrito
   (base de tomate, ajo y cebolla)
1 1/2 tabletas de MAGGI ®  Caldo Sabor a Pollo, 
 disueltas en ½ taza de agua caliente
1 cucharadita de orégano
2 cucharadas de aceite vegetal
16 tortillas medianas de maíz
2 tazas de pechuga de pollo sin pellejo cocido y desmenuzado
2 1/2 tazas (10 onzas) de queso panela desmenuzado,
   uso dividido
NESTLÉ ®  MEDIA CREMA
Cebolla y Rábano en rodajas

PRECALIENTA  el horno a 350° F.
PON  los chiles, el agua, el sofrito, el caldo disuelto y el orégano en 
una licuadora y tápala. Lícualos hasta obtener una salsa suave.  Vierte la salsa en un tazón grande 
y reserva aparte.
CALIENTA  el aceite en una sartén grande y fríe las tortillas una por una 2 a 3 segundos 
por cada lado para ablandarlas. Escúrrelas sobre toallas de papel.  Baña las tortillas en la salsa y 
rellénalas uniformemente con el pollo desmenuzado y 2 tazas de queso.  Enrolla las tortillas y 
colócalas en una bandeja grande para hornear.
VIERTE  la mezcla restante de la salsa sobre las tortillas rellenas. Espolvoréalas con la ½ taza restante 
de queso y tápalas con papel de aluminio. 
HORNÉALAS durante 15 minutos o hasta que estén calientes y burbujeando.  
Sírvelas bañadas con media crema y con la cebolla y rábano.

LA TRADICION DEl

arroz Rojo
con vegetales

LA TRADICION DE las 

enchiladas
de pollo

EN SALSA ROJA

32

CONSEJO:
Para una consistencia más gruesa, refrigera
NESTLÉ ®  MEDIA CREMA por una hora antes de servir.2

(Rinde 8 porciones)

1 cucharada de aceite vegetal
2 tazas de arroz de grano largo
2 tazas de agua
1 taza vegetales congelados
2 paquetes (3.98 onzas cada uno) de MAGGI ®       
   Sofrito (base de tomate, ajo y cebolla) 
1 tableta de MAGGI ®  Caldo Sabor a Pollo,
   desmenuzada

CALIENTA  el aceite en una olla mediana a fuego 
medioalto.  Agrega el arroz y cocínalo mezclando 
constantemente hasta que quede dorado. Agrega 
el agua, los vegetales congelados, el sofrito y el 
caldo. Mézclalos bien. Deja que hierve; reduce el 
fuego a bajo lento.  Tapa la olla y cocínalo de 25 a 
30 minutos o hasta que el arroz quede tierno y el 
líquido se evapore.

CONSEJO:
¡Ahorra tiempo con MAGGI ®  Sofrito,
una base natural de tomate, ajo, y cebolla.
Listo para usar, sin necesidad de picar!

¡

Pasa tus tradicioneS
CON        

Sin obligación de compra. Una compra no aumentará las posibilidades de ganar. Abierto a residentes de los 48 estados contiguos de los Estados 
Unidos y Distrito de Columbia mayores de 18 años. Nulo donde esté prohibido. El sorteo COMIENZA el 9/15/10 y TERMINA el 10/15/1 0. Para 

participar y ver las Reglas O!ciales, incluyendo los requisitos para entrar y la probabilidad y las descripciones de los premi os, visita 
www.cocinandoconnestle.com.

Las primeras 4,000 personas que se inscriban 
recibiran un paquete de 8 TABLETAS DE
CALDO DE POLLO Maggi® **

2

1
En 200 palabras o menos, cuéntanos cómo
pasas tus tradiciones durante el mes de la 
Herencia Hispana con NESTLÉ ®.

 Visita www.CocinandoConNestle.com

O UNO DE LOS OTROS                  PRIMEROS PREMIOS *500

5

LA TRADICION DEL

FLAN DE
vainilla

PRECALIENTA  el horno a 350° F.
CALIENTA  el azúcar en una cacerola pequeña 
muy resistente sobre fuego medio-bajo. 
Mezcla el azúcar constantemente, de 3 a 4 
minutos o hasta que se disuelva y adquiera 
el color de cajeta. Vierte el azúcar en el 
fondo de una #anera profunda de 9 
pulgadas de diámetro y rápidamente 
distribúyelo en el fondo y en los lados 
para recubrirlos.
PON  la leche evaporada, LA LECHERA ® , 
los huevos y el extracto de vainilla en una 
licuadora. Licua los ingredientes durante 5 segundos. Viértela en la #anera preparada; cúbrela 
ligeramente con papel de aluminio. Coloca la #anera en una bandeja a Baño María con agua 
caliente a una pulgada de profundidad.
HORNEA  durante 50 minutos o hasta que al insertar un cuchillo en el centro salga limpio. 
Retira el #an del agua. Déjalo enfriar sobre una rajilla de metal. Refrigéralo durante 
4 horas o durante la noche.
PARA SERVIR , pasa una pequeña espátula alrededor del borde de la #anera. 
Inviértela sobre un platón. Voltéala; sacúdela un poco para que se suelte.

(Rinde 8 porciones)

3/4 taza de azúcar granulada
1 lata (12 onzas líquidas) de leche evaporada 
 NESTLÉ ®  CARNATION ®  Evaporated Milk
1 lata (14 onzas) de Leche Condensada 
 Azucarada NESTLÉ ® LA LECHERA ®

6 huevos grandes
1 cucharada de extracto de vainilla

Disfruta tu 
flan con 

un cafecito.

Y PODRîiAS GANAR $5,000
Y Salir en Univision

**Se recibirAá un paquete gratis de MAGGI® (8 tabletas) a travEs de un cupOón.
.adneit al ne odimider res edeup olóoS

*PARA MÁAS DETALLES Y REGLAS OFICIALES VISITA www.cocinandoconnestle.com

CONSEJO:
Usa LA LECHERA ®  de Nestlé ®  Sin Grasa
para el mismo gran savor con menos grasa.

4

NESCAFÉ®
CLÁSICOTM

Trae calorcito
a tu vida. All trademarks are owned by Société des Produits Nestlé S.A., Vevey, Switzerland.

Ahorra save 50¢
EN LA COMPRA DE CUALQUIER BEBIDA DE 
CHOCOLATE CALIENTE ABUELITA
WITH PURCHASE OF ANY ABUELITA  HOT 
CHOCOLATE DRINK

Ahorra save 45¢
EN LA COMPRA DE 2 LATAS DE LA LECHERA  LECHE 
CONDENSADA AZUCARADA , CUALQUIER VARIEDAD
WITH PURCHASE OF 2 CANS OF LA LECHERA  SWEETENED 
CONDENSED MILK, ANY VARIETY

Ahorra save 35¢
EN LA COMPRA DE 1 LATA DE LA LECHERA  
DULCE DE  LECHE
WITH THE PURCHASE OF 1 CAN OF LA LECHERA  
DULCE DE LECHE 

Ahorra save 50¢
EN LA COMPRA DE CUALQUIER 2 LATAS DE 
NESTLÉ  MEDIA CREMA , CUALQUIER VARIEDAD
WITH THE PURCHASE OF 2 CANS OF MEDIA CREMA,
ANY VARIETY

Ahorra save 25¢
EN LA COMPRA DE 8 TABLETAS DE MAGGI  CALDO DE POLLO
WITH PURCHASE OF 8 -TAB MAGGI BOUILLON

Ahorra save 50¢
EN LA COMPRA DE CUALQUIER NESCAFÉ
CLÁSICO  O CAFÉ DE OLLA 6.7OZ O MÁS GRANDE
WITH PURCHASE OF ANY NESCAFÉ  CLÁSICO 
OR CAFÉ DE OLLA 6.7OZ OR GREATER   

CON ESTOS AHORROS,             TE AYUDA A PASAR TUS TRADICIONES

with these savings,             helps you to pass on your traditions

Ahorra save $1.00
EN CUALQUIER 3 PRODUCTOS
MAGGI , LA LECHERA   O MEDIA CREMA
OFF ANY 3 MAGGI , LA LECHERA , 
OR MEDIA CREMA PRODUCTS

MANUFACTURER’S COUPON EXPIRES 3/31/2011 MANUFACTURER’S COUPON EXPIRES 3/31/2011

MANUFACTURER’S COUPON EXPIRES 3/31/2011 MANUFACTURER’S COUPON EXPIRES 3/31/2011

MANUFACTURER’S COUPON EXPIRES 3/31/2011 MANUFACTURER’S COUPON EXPIRES 3/31/2011

MANUFACTURER’S COUPON EXPIRES 3/31/2011 MANUFACTURER’S COUPON EXPIRES 3/31/2011

Ahorra save $1.50
EN LA COMPRA DE UN PRODUCTO 
NESCAFÉ  (6.7OZ 0 MÁS GRANDE)
Y ABUELITA  GRANULADO
WITH THE PURCHASE OF ONE NESCAFÉ  
(6.7OZ OR LARGER PRODUCT) AND ABUELITA  GRANULADO

 

JON W.  



JON W.  

CREATIVE
SERVICES

I redesigned the istick packaging which included creating
a realistic illustration of the Ipod for the demo insert.

Thank you for taking the
time to look at my work.

Check out the website for more
samples and regular updates:

jwec rea t i ve . com

http://www.jwecreative.com

